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Bui lding an Emai l  L ist  by Josh Shipp

The whole goal of an email list is 

to get people on there, add value to 

them, prove your trustworthiness 

and credibility to them in advance 

and eventually, over time, try to 

get them to buy something. Josh 

Shipp shares how to have to people 

willingly agree to be on your email 

list and purchase your product, 

which is the ultimate purpose. 
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Your audience is going to consume the content, which means that everything that you say 

or do should be geared towards this particular targeted group.  While the buyer would be 

the group whom you’d want to impress so they would want to try your product.  Some 

audience may be your buyers, and your job becomes easier.  But if your audience is different 

from your buyers, you should know how to communicate to the two different groups. The 

trick is to know how to properly approach the two groups accordingly. 

TAKE ACTION NOW:
Identify who your audience and buyers are.

AUDIENCE AND BUYERS
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Identify a sea of buyers and that’s where you want to spend your efforts -- speak at 

free events, write blog posts focused about them, Facebook ads, etc.  Think about their 

current frustration and then let them know how you can help them, may it be through 

comforting them, giving them advice, or giving them hope in exchange for being in 

your email list. Talk about how you understand their situation, voicing their frustration 

and then offering a tool to assist them solve their problem.

TAKE ACTION NOW:
Search for and identify where you can find a concentrated 

amount of buyers for your products/services. 

FIND AS MANY BUYERS AS POSSIBLE
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Before you can have someone buy your product, they should be assured that they’re 

getting their money’s worth. Offer free videos where they can see how your product/

services work, give them some help, some advice and eventually sell them something. 

Give them something that brags about your credibility.  Yes, you can go on and on about 

how awesome you are but a third-party entity talking about you and how reliable you 

are cements the deal more. It can be in a form of a press release or an interview, or even 

just a blog post or an article about you. 

TAKE ACTION NOW:
Build your credibility by signing up for HARO (HelpAReporter.com) and getting a 

form of major press. For exactly how to land big press check out http://

eventualmillionaire.com/press 

GIVE THEM RESULTS IN ADVANCE



MORE 
TIPS

At the end of the day, it’s really all 

rooted on a genuine desire to help and 

a superior product to sell, 

according to Josh.  If you have a 

good product or service, you 

become gutsy at marketing.  

You become confident to talk 

about it and approach people about 

it. 

Josh also shared how he emails 

buyers three times in three different 

angles to offer them his product:

1st email - Mainly talking about 

the importance of a product, how 

it can help, etc then a subtle link is 

included. 

2nd email - Selling is the whole point 

of the email so it should basically 

talk about the product or the service 

you’re offering. 

3rd email - Hard selling
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