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Make More Revenue by Aaron Pitman

Even the most awesome product won’t 

sell itself and give you the profit you 

want if you won’t do something about 

it.  Aaron Pitman shares how to make 

more revenue for your product or 

service through these steps.  
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Nothing turns away a customer more than an outdated website with no clear instructions or directions 

or contact info. You want to sell them something? Make it worth their while to look around and know 

more about what you’re selling. 

First, build a landing page which should generate revenue for you. Put a small PPC budget in place to test 

out if you could actually convert that page.  If you’re not that technical, you may hire someone to work 

on your landing page.  Aaron recommends a service called Unbounce, at unbounce.com, and there are 

plenty of landing page options you can choose from. If you can use Microsoft Word, you can use their 

service.  His favorite looking page on Unbounce is called Optio and it’s got video and copy and below it, it 

features the benefits and the pricing packages. You can just edit it like you would edit a Word document 

to put in what you need and then publish it and see if it works.

TAKE ACTION NOW:
Go build a landing page.

CREATE A GREAT-LOOKING LANDING PAGE
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Aaron hires copywriters to do work for him or he works with people who do design and happen to have a 

very high level copywriting background. If you don’t know what copy is, it’s the words on the page, how 

you describe what you’re selling. If that doesn’t make sense and it doesn’t f low in the proper fashion, it 

could be the difference between having a great product and making money and having a great product 

and making no money. No one will buy anything if it doesn’t sound right.  

If you’re prepared to spend money on something, it should be copywriting. You’ve got to hire somebody 

who knows copywriting, specifically copywriting for the internet. There is a difference between print 

and the internet and how you target things.  You can easily do a Google search to look for copywriters 

and ask for examples of work that they’ve done. You can read their examples of work and if you’re sold 

on the examples of copy that they’ve written then they’re probably okay to hire.

TAKE ACTION NOW:
Decide if you are going to write your copy or if you are going to hire someone, then get that copy written.

DO KICK-ASS COPYWRITING
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PPC or Pay-Per-Click can help you grow your revenue exponentially, if you know how.  You can test PPC 

with $500. It doesn’t have to be big dollars. If you would hire someone to do the PPC task for you, just 

like in copywriting, look at their work.  

Run several tests.  If you test something and it doesn’t work, either it just doesn’t work or you’ve got to 

go back to your copy and your landing page. There are also exit tools where, if someone clicks out and 

they’re not interested in buying right now, something pops up on the page and says  ‘No, wait! On second 

thought, here’s 10% off on this service,’ and then you get a sale. 

TAKE ACTION NOW:
Find a great PPC person and get things set up.

INVEST IN PPC



FINAL 
THOUGHT

So you’ve got the product or service, 

you’ve got the landing page, you’ve 

spent money on copy and PPC – 

how do you know whether it’s really 

working or not?

Aaron says you can tell by the results. 

You can come up with a formula, that 

if you spend this much money you 

can generate this much in revenue, 

and it’s a profit, then you know it 

works. If the results are unclear, you 

have to make a judgment call. Where 

are your finances? How much risk 

tolerance do you have? Then decide 

as to whether to try another month 

on, and another $500.

There are a lot of tutorials available 

with great resources for lead pages, 

unbounce, how a landing page 

should be built, SEO, and PPC. 
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